












THERE IS A SIGNIFICANT UNTAPPED 
OPPORTUNITY. OUR SURVEY 
SHOWS A CURIOSITY AND 
WILLINGNESS TO ENGAGE EXISTS. 
THERE’S A VISIBILITY GAP, RATHER 
THAN A LACK OF INTEREST.

This is where the role of existing non-league 
supporters becomes especially important. The 
data suggests that personal invitation is the single 
biggest driver of first-time attendance. In this 
sense, growth in non-league football is not solely 
dependent on marketing or structural change, but 
on social behaviours — friends bringing friends, 
families attending together, and communities 
extending invitations.

26% OF PROFESSIONAL 
FOOTBALL CLUB FANS 
SAY THEY DON’T FEEL 

BUT THE BIGGEST DRIVER 

INVITATION BY A FRIEND OR 
FAMILY MEMBER.



THE OPPORTUNITY
Across the findings, a clear picture 
emerges of two distinct but overlapping 
football cultures in the UK — one rooted 
in tradition, scale and global reach, and 
the other defined by proximity, 
authenticity and community.

Taken together, the findings point to a 
complementary relationship rather than a 
competitive one. Professional football and 
non-league football serve different needs 
within the modern fan ecosystem. One 
delivers scale, spectacle and tradition; the 
other offers connection, accessibility and 
authenticity.

Non-league day presents a unique 
moment to bridge that gap — not by 
asking fans to choose between levels, 
but by encouraging them to experience 
both. In doing so, it reinforces the idea 
that the future of football lies not just in 
its global appeal, but in the strength 
and sustainability of its grassroots 
foundations.

With over half of professional club fans 
open to attending, the potential to grow 
the non-league game is undeniable. By 
championing its unique strengths and 
empowering existing fans to bring 
others along, non-league day 2026 can 
act as a powerful catalyst, reconnecting 
supporters with the heart of the game 
and ensuring the future of football 
remains as vibrant at the grassroots as 
it is at the top.


